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The economic concept for Islamic tourism focuses on the importance of intra-Muslim
tourism for new markets and tourism destinations, and the religion itself is known as a
stable factor that influences consumer buying behaviour, resulting in more demand on
religious-related product and services. In reality, Islamic tourism is not to replace the
existing tourist activity but to open up new opportunities for growth and to market a
new type of commodity. In the hotel industry, there is a growing demand for
Shariah-compliant hotels (SCH) to cater for largely untapped but lucrative niche of
Islamic tourism market, although its development is slow. This paper aims to review the
concepts of Islamic tourism typologies and the development of SCH, since the current
literature in this field has been descriptive in nature due to lack of empirical data

available related to it.



